

Choosing & Using Sources:		Activity 2B
Instructor Resources		HANDOUT 2B-1
WHO’S THE INTENDED AUDIENCE?

Identifying a source’s intended audience lets you categorize the source in a way that can help you figure out what kind of information it contains and evaluate its credibility. Learning who the source was intended for can help you determine whether it is a source that’s appropriate for your purpose.  Here are the definitions of popular, professional, and scholarly publications:

Popular Sources – Meant for a large general audience, generally affordable, easy to purchase or available for free.  Examples are: Newspapers, magazines, and many webpages. They are written by staff writers or reporters for the general public.  Attractive, with catchy titles and attractive artwork.  Have many advertisements but no footnotes or references.
Professional Sources – Meant for people in a particular profession, often accessible through a professional organization. About trends and news from the targeted field, book reviews, and case studies.  Written at a level and with language familiar to everyone in the profession. Often less than 10 pages, some of which may contain footnotes and references.
Scholarly Sources – Meant for scholars, students, or the general public who want a deep understanding of a problem or issue. Researchers and scholars write these articles to present new knowledge and further understanding of their field of study. Where findings of research projects, data and analytics, and case studies usually appear first. Often long (usually over 10 pages) and always include footnotes and references. Published after approval by peer review or from the journal’s editor.
_________________

Directions: Each of the information sources below is about the same bridge collapse.  Apply the definitions above to identify the audience for whom each source was intended.
1. An association’s blog entry about the bridge collapsing and implications for engineers.
Popular, Professional, Scholarly

2. A book with an in-depth analysis of multiple bridge collapses, full of formulas, data, etc.
		Popular, Professional, Scholarly

3. An article in the newspaper for the city in which the bridge collapsed.
Popular, Professional, Scholarly

4. A blog entry written be someone who barely escaped the bridge collapse and lost his car.
Popular, Professional, Scholarly

5. A short article in a newsletter advocating that engineers rethink the use of a specific metal alloy that may have been partially to blame for the bridge collapse.
Popular, Professional, Scholarly

6. A CNN story about the bridge collapsing.
Popular, Professional, Scholarly

7. Data gathered by university researchers analyzing one of the metal alloys used in the bridge.
		Popular, Professional, Scholarly

8. A 10-page journal article in which there is a deep analysis of why the bridge collapsed.
Popular, Professional, Scholarly
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